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PR team at State Farm reached out to Shatner,
who quickly agreed to yet another opportunity
to make fun of himself and his persona. Griffin
Hammond, another media specialist, wrote the
script, which was embellished by Shatner and ti-
tled “Eat, Fry, Love.” It was filmed a few months
ago at Shatner’s home in California, where the
actor insisted on frying a turkey for the crew,
which he accomplished without setting fire to
himself or the trees near his patio, both parts of
his turkey-frying past.

Joe Strupek, assistant vice president of pub-
lic affairs, may not have been cool enough to
make the trip to California, but his community
theater background enabled him to play a trash-
picking sanitation engineer in the production.
Strupek’s part was filmed in Bloomington, miles
from Hollywood, but good enough to give Stru-
pek and his dingle-dangle discovery far more
than 15 minutes of fame.

To see Shatner and Strupek’s hijinks, go to
YouTube and enter “Shatner Turkey.”

The release of the video — and its instant
popularity online — provided a coda to a con-
versation held a few days earlier at the Property
Insurance Report National Conference. Terry
Golesworthy, president of Customer Respect
Group, and Patrick Sullivan, contributing writ-
er for Property Insurance Report, discussed in
detail the best practices of insurance companies
in social media. While there is good work being
done, Sullivan reported none of his hundreds of
Facebook “friends” had ever made a comment
on insurance, or sent him an insurance link. Im-
mediately after the program, however, Sullivan
reported receiving a post from a friend gushing
about the State Farm/Shatner collaboration, thus
going where no insurer had ever gone before.

Follow Risk Information Inc. on
Facebook or Riskinformation on
Twitter for summaries of articles

in next week’s newsletter.
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no wonder Congress and the President look else-
where for something to do.
Auto Insurers May Never Grow Again

It isn’t complicated: drivers are not crashing
their cars as often as they did in the past. New
vehicle technology is slated to drive down acci-
dent rates even more. As a result, auto insurance
is not a growth industry, at least not until there
is a reason for crashes to rise again. Why does
this matter to property insurance? For starters,
a paucity of opportunity in auto insurance will
increase competition in the related business that
is growing quickly: homeowners insurance. That
increase competition will come not only from
auto-centric insurers such as Geico and Progres-
sive, but also from current property insurance
underwriters who will sharpen their game to gain
more of the profitable business. The average
homeowners premium is already a tiny bit higher
than the average single-vehicle auto premium.
Though they might switch places once or twice
more in the next year or two, we don’t see the
trend toward more expensive property and less
expensive auto reversing any time soon.
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